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Abstract

The purpose of this research is to study marketing factors affecting purchasing
decisions on homemade curry paste, Ban Tung Chumphon Pattana, and compare
marketing factors affecting purchasing decisions on homemade curry paste, Ban Tung
Chumphon Pattana as classified by personal factors. The subjects of the study were
composed of 400 consumers who purchased the homemade curry paste, Ban Tung
Chumphon Pattana by using accidental sampling. Data were collected by questionnaires.
Statistical procedures employed in the data analysis were percentage, mean, standard
deviation, and F-Test. The results of this research revealed that marketing factors
affecting purchasing decisions on purchasing decisions on homemade curry paste, Ban
Tung Chumphon Pattana revealed that product and distribution was at high level, while
price and promotion was at moderate level. Meanwhile, age and monthly income had
different effects on the purchase of homemade curry paste, Ban Tung Chumphon
Pattana differently.
Keywords: Marketing Factors, Homemade Curry Paste, Phatthalung
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